Art Director with a hands-on approach. Former Sr. Graphic Designer.

Tangible skills in Graphic Design, Web Design (UI/UX), Motion Graphics, Video Editing, Typography,
llustration, and some Coding.

paulsonelias@gmail.com eliaspaulson.com 406.529.1866

The photograph highlights Mount Sentinel in my hometown of Missoula,
Montana—a place close to my heart. Its winding trail leads to a concrete
‘M,” offering a panoramic view of the picturesque Missoula Valley below.
Amidst the summer haze of my youth, | sought refuge there, its ascent a 2@
pilgrimage away from the ever present weight of expectation. Always with
sketchbook in hand, seeking inspiration in the landscape. There, amidst
the sentinel of stone, | found my sanctuary—a silent witness to my evolving
artistic passions and aspirations, always there to welcome me with boundless
inspiration.  An education in learning to surrender to the muse of the
moment. Missoula is a place that you leave, but it always stays with you.


mailto:paulsonelias%40gmail.com?subject=
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BRANDING
Sweelies

2023

Branding refresh for Sweeties bar in London. This
project included business cards, menu designs,
illustration / 3D models, coaster design, digital
marketing materials, and a photoshoot of the venue
+ menu items.

Sweeties is a cocktail bar, discotheque and
late-night lounge bringing playful drinks and
glorious misbehaviour to the top of The Standard,
London. Think sweet sips and indulgent cocktails
surrounded by floor-to-ceiling views and a good
time soundtrack from our ever-evolving DJ line-up.

Tags — Art Direction, Graphic Design, Typography,
[llustration, 3D Modeling

10 Argyle Street, London, WC1H 8EG
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[Existing Logo]

Sreefre

Hot Lips
Mezcal, Pepper, Tomato

Dream On
Vodka, White Chocolate, Preserved Lemon

Sweet Heart
Cachaca, Pear, Lime, Violet
Only You

[I\/leﬂ u COVer + CO ntent] Bourbon, Dark Caramel, Black Tea Bitters

Real Love
Vodka, Coffes Liqueur, Rice Milk,
Jasmine, Tonka

If you'd faney a classic, don't fret,
Just ask.

[Business Card]

07554458460

Street, London, WCIH 8EG

[Photography]

[3D Model]
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BRANDING
Monterrey Bar

2021

Visual identity for Monterrey Bar, Miami Beach.
This project included an original logotype, menu
designs, matchbook design, coaster design, digital
marketing materials, and producing a photoshoot of
the venue.

Monterrey Bar pays homage to Monterrey Motel,
which opened at 40 Island Avenue in 1953 and
was originally designed by Architect Norman
Giller. The T-shaped bar with Amazonite stone is

a dramatic focal point and provides an intimate
place to gather. Afromosia wall paneling and plush
carpet emulating the ocean are tied together
beneath a Murano glass chandelier. The shelves
are playfully lined with a pop art collection of 1980s
‘Frozen Moments’ by artist Geoffrey Rose. Take

a look around and enjoy the little touches that
were carefully selected to reflect the cool, dark
speakeasy style of Monterrey Bar.

Tags — Art Direction, Graphic Design, Typography,
[llustration

monterreybar.com

40 Island Avenue, Miami Beach, FL 33139
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[Menu Cover]

nere

[Menu Content]

BAR

LIGHTER & BRIGHTER

Third Eye 19
tempt gin, ume, violette, lemon
juice, honey syrup, egg white

El Paraiso 18
ojo de tigre, aperol, pineapple juice,
lime juice, simple syrup

Monterrey Motel 18
mijenta blanco, lime juice, grenadine
syrup, chinola, angostura bitters

Island Avenue 18
grey goose vodka, dolin blanc,
blueberry-ginger cordial, mint,
coconut water

First Class

havana club anejo claro,
italicus bergamot, clementine
honey, bubbles

Sundown Cosmo

ketel one citroen, cointreau,
acidified white cranberry,
lemon bitters

LeLido 18
don fulano blanco fuerte, kleos
mastiha, chareau aloe, honeydew
melon, cucumber

SLOW SIPPERS

Call Me Honey 18
select aperitivo, italicus, honey
syrup, clementine juice

French Quarter 22
abasolo whisky, nixta, germain
robin, sweet vermouth, suze,
angostura bitters, orange bitters,
peychaurd bitters

Slip Away 20
j. riegers midwestern gin, lo-fi
vermouth blend, monterrey bitters

Ristretto Martini 18
elleven vodka, germain-robin vsop,
fig cordial, espresso, rose and
nutmeg aromatics
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[Matchbook]

[Coaster Front + Back]

[Venue Photography]


https://www.monterreybar.com/

FROM EST.
NYC 1974

THE ORIGINAL
BARREL AGED NEGRONI




BRANDING
My Three Sons

2024

Branding for upcoming bottled cocktail brand My
Three Sons. The project included logo design, label
designs for three signature cocktails, and a website
concept.

Tags — Art Direction, Logo Design, Typography

HOME SHOP LOCATIONS ABOUT PRESS FAQ

Lorem ipsum
dolor sit amet,
consectetur
adipiscing elit,
sed do
eiusmod.

Quis ipsum suspendisse

e Quis ipsum

maecenas accumsan lacus

[Website]

FROM
NYC

THE ORIGINAL
BARREL AGED NEGRONI

8 EP -~ PORTFOLIO — 2024 [Merch] [Labels]






BRANDING
UP

2023

Visual identity for UP, in Ibiza. This project included
an original logotype, menu designs, digital
marketing materials, and a photoshoot of the
venue.

UP is pure, dreamy Ibiza. A rooftop bar and
restaurant surrounds guests with Old Town’s most
picturesque views. Savor elevated Japanese-
Mexican flavors and sip exquisite cocktails,
poolside. UP is Isla Blanca as you imagined it, and
more.

Tags — Art Direction, Graphic Design, Illustration

Carrer de Bartomeu Vicent Ramon, 9, 07800 Eivissa,

Illes Balears, Spain
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.

[Signage + Venue Photography]

COCTELES

UP Margarita

tequila infusionado con citronela y jengibre,
lima y agave

lemongrass and ginger infused tequila, lime,
agave

Jalisco Mule

tequila, frambuesa, lima, agave,

refresco de jengibre

tequila, raspberry, lime, agave, ginger beer

Floracién

sotol, flor de sauco, maraschino, lima,
cherry bitter, soda

sotol, elderflower, maraschino, lime,
cherry bitters, soda

Golden Hour Punch

ron especiado, ron blanco, maracuya, avellana,
lima, pifia

spiced rum, white rum, passion fruit, hazelnut,
lime, pineapple

Fortuna Spritz
gin, aloea vera, anis, romero, pomelo soda
gin, aloe vera, anise, rosemary, grapefruit soda

Tarocco
mezcal, licor de coco, naranja sanguina, lima
‘mezcal, coconut liqueur, blood orange, lime

Hazy Daisy
sake, litchi, limén
sake, lychee, lemon

CRANIZADOS

FROZEN COCKTAILS

Strawberry Margarita
tequila, fresa, lima
tequila, strawberry, lime

Frozen Cocktail of the Day

SANGRIA

Sangria de Cava
fruta de temporada, mix de sangria UP y cava
fresh fruit, UP sangria mix and cava

Sangria

fruta fresca, mix de sangria UP, fanta de limon y
vino blanco o tinto

fresh fruit, UP sangria mix, lemon soda and white
or red wine

52

45

[Lunch,
Dinner +
Cocktalil
Menu]







BRANDING
Jara

2022

Visual identity for Jara, in Ibiza. This project
included an original logotype, illustration system,
menu designs, digital marketing materials, and a
photoshoot of the venue.

Jara throws open its doors to beautiful strangers
and the buzzing street scene, offering farm-to-
table cuisine and fresh cocktails, café-style. On the
menu are dishes that allow ingredients to do the
talking: vine-ripened tomato tartare expresses the
agrarian staple at its finest. Sea bass “divorciado”
and other fruits de la mer celebrate Ibiza’s rich
port history. In the evening, Jara is a social and
culinary destination, upping the ante within intimate
banquettes and closed curtains, creating an
atmosphere where anything goes.

Tags — Art Direction, Graphic Design, lllustration

Carrer de Bartomeu Vicent Ramon, 9, 07800 Eivissa,
llles Balears, Spain
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[Signage + Venue Photography]

Wa

[Menu Cover + Content]
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BRANDING
Misc. LLogos

2017 — 2024

Selection of various logos | have created over

the years.

Tags — Branding, Logo Design
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[Band Logo]

[Band Logo]

[Restaurant — NYC]

[Restaurant / Bar — London]

[Design Studio — NYC]

€EN

[Radio Program — London]

/////

772 S\
[/

TG R

0

[Bumper Car Rink — NYC]

o SRooflop | {11
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ART
DIRECTION
Photography

2021 — 2023

Selected images from the various brand
photoshoots that | produced and led while working
with The Standard hotels.

My process includes concepting and producing the
photoshoots from beginning to end. This involves
budgeting, setting a shot list, mood board creation,
assembling a team of photographers, stylists,
H&MUAs and models, and directing post production
edits.

Tags — Art Direction, Photography

standardhotels.com
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https://www.standardhotels.com/

ART
DIRECTION
The Standard —
Brand
Guidelines

2022 — 2023

Guidelines for the global boutique hotel brand The
Standard. This 43 page document communicates
who The Standard is and has been over the past 25
years (both conceptually and visually), where they
are going, and how they will get there.

This document was created over the span of

Six (6) months, in collaboration with the creative
team, design team, and leadership team for The
Standard. The final document, which | designed and
compiled, is meant to be shared with new hires (at
the property level and the corporate office) as well
as potential investors, collaborators and developers.
My primary contribution involved rules, verbiage
and examples for the brand pillars—photography,
graphic design, tone, illustration, and social media.

Tags — Art Direction, Visual Identity

standardhotels.com
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BRAND GUIDELINES

CORE PILLARS

IN%HT EVO@IDN

DIVE DEEPER INTD OUR BRAND DIRECTION
WHAT SETS THE BRAND APART

PIEPUEIS AL

PROVENANCE

WHEREVER WE 60, WE BRING
AN AMERIGAN SENSIBILITY UNDER A GLOBAL LENS.

THE STANDARD IS ANYTHING BUT.
WE KNOW THE LINE BY HEART.

SOPHISTICATION COMMUNITY

ARESOURCE FOR BRAND INTEGRITY
ONWHAT'S RIGHT AND WRONG ACROSS ALL TOUCHPOINT

SOPHISTICATION

We are students of style with a cosmopelitan sensibility that transcends
language and geography.

ely and
ment, effortiessly.

5 been gained over decades with integrity, genuine
ation with those who create.

As a result, we leam from our guests and they in tum leam from us. We
trust each other to improve each other.

THE AIRBRUSH

PRetro-futurism is a cornerstone of our visual identity. One of the ways
we express it through graphic design is an “sirbrush® aesthetic. The
airbrush feels timelessly modern, 1o coin a phrase, riding the line
between something from the past and the shiny future,

Our airbrush style gives 20 drawings a 30 quality. Used comectly,
objects have a certain dreamy glow to them,

A ralated design trick: A carefully applied film grain effect can give
our visuals a rich materiality, instead of appearing too slick and
poliched. (on't go everboard, but keep it in mind.

LIFESTYLE IMAGES

THE UNEXPECTED

paepuels ay

PRIMARY TYPEFAGE

Trade Gothic LT Std is our primary typeface for all uses of text
including headlines and display graphics. Please limit use of all caps
for headlines.

Trade Gothic Bold Condensed No. 20

riart Brand Gubdsiines

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
0123456789.,'7/@#$%&*()(}

» Subheadlines
= Small captions

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789.,!7/@#$%&*(){}

The Standart Brand Guidelings.



https://www.standardhotels.com/

ART
DIRECTION
Video
Campaign

| worked on the development and OOH marketing Video .01 Video .02 Video .03 Video .04
campaign of a new hotel booking app—~0One ‘

Night Standard. That campaign featured original
commercial video content, which | helped concept
and produce.

Mo peeduoinguiy o - YOU'VE TAKE A BREAK
ot s s cosatg i CIRCLED BACK FROM THE BARKING.
140N ENOUGH TODAY.
A

One Night Standard:

When you're craving a spontaneous escape, open
the app at 3 p.m. to find the lowest available rates
for tonight from $179/night.

At all our hotels around the world, you’ll go from
“just browsing” to impulse booking in a flash.

See you tonight.

Tags — Art Direction, Video Production,
Storyboarding

onenightstandard.com

17 EP = PORTFOLIO — 2024


https://www.dropbox.com/scl/fi/rdbo6s07fjve04ogmedz8/ONS_Video_2.mp4?rlkey=k2fw0e4t29rui7575nmmmdfc6&dl=0
https://www.dropbox.com/scl/fi/lhs1tk5m4vo9jqqowij8o/ONS_Video_1.mp4?rlkey=hkov51lqn517rx3aidrgzc7iz&dl=0
https://www.dropbox.com/scl/fi/rpz6fx0l0zwk9sjpa1yes/ONS_Video_3.mp4?rlkey=8k0q1n5wxklapz6vuyvtn5muk&dl=0
https://www.dropbox.com/scl/fi/350c7lb6zvmqgc7ywnals/ONS_Video_4.mp4?rlkey=zioufpi68bqge38a1449p0vnk&dl=0
https://www.dropbox.com/scl/fi/350c7lb6zvmqgc7ywnals/ONS_Video_4.mp4?rlkey=zioufpi68bqge38a1449p0vnk&dl=0
https://www.dropbox.com/scl/fi/rpz6fx0l0zwk9sjpa1yes/ONS_Video_3.mp4?rlkey=8k0q1n5wxklapz6vuyvtn5muk&dl=0
https://www.dropbox.com/scl/fi/lhs1tk5m4vo9jqqowij8o/ONS_Video_1.mp4?rlkey=hkov51lqn517rx3aidrgzc7iz&dl=0
https://www.dropbox.com/scl/fi/rdbo6s07fjve04ogmedz8/ONS_Video_2.mp4?rlkey=k2fw0e4t29rui7575nmmmdfc6&dl=0
https://www.onenightstandard.com/

ART
DIRECTION
Video Editing

2021

| led the creation of The Standard’s new brand reel,
which included gathering assets and graphics,
dictating the order and flow, and providing
feedback to the video editor.

The Standard hotels has redefined boutique
hospitality. Their collection consists of trendy hotels
in Miami Beach, New York City, London, Bangkok
and beyond.

Tags — Art Direction, Video Editing

standardhotels.com
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“THE FOLKS AT

E STANDARD
GENIUSES”

Paper



https://vimeo.com/652954587?share=copy
https://vimeo.com/652954587?share=copy
https://www.standardhotels.com/
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WEB DESIGN
standard-
hotels.com

2021 — 2022

Over the span of four months, | redesigned The
Standard’s website. The process included a
sitemap and interactive mockups of each page
(using Adobe XD). | worked closely with a developer
to bring the designs to life.

The Standard hotels has redefined boutique
hospitality. Their collection consists of trendy hotels
in Miami Beach, New York City, London, Bangkok
and beyond.

Tags — Art Direction, Graphic Design, Web Design

standardhotels.com
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London
Maldives
Miami Beach
Bangkok
East Villag
Ibiza
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‘High Line, NYC
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https://www.standardhotels.com/

WhEB hDESIGN 000 ¢ > o
N ()pt C- - naepuels ay NI
standard.com Marketplace

2022 — 2023

L N 1§ SHOP

Categories + Cart (0)

A il

BRUNCH £08 BRUNCH
I'Essentiel | Emerald I'Essentiel | Black

-

BRUNCH 598 BRUNCH 598
I'Essentiel | Navy I'Essentiel | Cream

In the latter half of 2022, | redesigned The
Standard’s online retail marketplace, pulling visual
cues from the larger brand website. The process
included a sitemap and interactive mockups of
each page (using Adobe XD). | worked closely
with a web developer within the framework of
Squarespace to bring the custom design to life.

The Standard hotels has redefined boutique
hospitality. Their collection consists of trendy hotels
in Miami Beach, New York City, London, Bangkok
and beyond.

Tags — Art Direction, Graphic Design, Web Design

shopthestandard.com plepuels ayj py;lily

<Back

THE STANDARD SPA

All Over My Body 0il

|
SHOP THE STANGARD $4 SACKILLE
Sackville Rolling Papers Sackville Zip Pouch

Specialty items in The Standard Shop from Brandon Blackwood,

Estelle Colored Glass and Antwaun Sargent Books, with 100% of
sales going to each brand, and an exclusive Interview with Telsha
Anderson, gwner of Meatpacking District luxury boutigue, ta.

' ‘ D) m R F

=2 —

&— e’

,% ow X ——

T i
$32.00

SACKVILLE 512 SHOP THE STAMDARD 569 SACKVILLE 540
Sackville Pre-Rolled Cones (EPK) Sackville MLS.MMW, Oversized Ashtray Sachville Signature Grinder Qur signature body ail is a blend of raw, natural and vegan

ingredients formulated to hydrate and balance your skin.
M ub it all over yourself, or a lucky someone.

21 P = PORTEFOLIO — 2024



https://shopthestandard.com/

WEB DESIGN
CCHO.NVC

In 2017, | designed and developed the website for
NYC based design and production studio CENO.

CENO is a NYC based studio comprised of
individuals with a unifying respect for the culture of
the youth, and a desire to listen, not dictate. CENO
was conceived as a reaction to similar experiences
with misrepresentation in the media, and quickly
noticed that this discomfort extended into a much
larger population of artists. CENO creates with a
primary consideration toward the message they
are putting out, and not their own status -- working
in a space where concept and community are
equalizing forces.

Tags — Art Direction, Graphic Design, Web Design,
Coding

ceno.nyc
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EVENTS

12.16.17

TOMMY WRIGHT [l //
SHOW ME THE BODY
LOMOGRAPHY X CENO
PHOTO SHOW

MR. MUTHAEUCKIN®
QUIRE // VENUS X //
SHOW ME THE BODY

CORPUS | RELEASE SHOW

12.31.16

NYES ANTWON / SHOW.

PROJ ECTS

ﬁdﬂ <
TRIPP JONES
SHOW ME THE D‘ )

‘."—:J

INFO

CORPUS TV
isan§
episode
web-sefies
created and
directed by
NY youth.

TAGS YEAR

Production 017-2018

Web Design

ceno.nyc

Saptember
st, 2017

ceno.nyc

th m

¢
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https://ceno.nyc/
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MOTION
GRAPHICS
MiSc.

2015 -2023

Selection of various animations and video edits.

Tags — Motion Graphics, Animation, Video Editing,
Graphic Design
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UNTIL
N AROUNLI

L.y i
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Clay Pigeons
(Lyric Video)

For IFC Films’ promotion of Blaze (2018).
Link

Lizzo on
The Late Show

Background visuals for Lizzo’s performance
on The Late Show with Stephen Colbert
(2015).

Link

Badlands

Immersive 360° video created in conjunction
with my Parsons thesis.

Link

Madonna Pride Party

Invite for Madonna’s Pride party (2021).

Link

AN

EFINUNG ;. :_,.; ‘“--‘L;
"» A TE RTLLING
RETURN TO FORM..",
3 4 et ¢

Shadow (2018)

Promotional material for the film.

Link


https://youtu.be/8FqOa6RaOs8
https://vimeo.com/176190478
https://vimeo.com/281880231
https://www.dropbox.com/scl/fi/0g4i59cjc2to6s9jzzixb/210617_TOTS_Party_animated.MOV?rlkey=ecfeb47lhcls4x4mdfbpjbyu3&dl=0
https://www.dropbox.com/scl/fi/k2n84ugx4cnxuio73wfxy/Shadow.mp4?rlkey=dy8p9ud9j0z5lmayifzzllfp7&dl=0
https://youtu.be/8FqOa6RaOs8
https://vimeo.com/281880231
https://vimeo.com/176190478
https://www.dropbox.com/scl/fi/0g4i59cjc2to6s9jzzixb/210617_TOTS_Party_animated.MOV?rlkey=ecfeb47lhcls4x4mdfbpjbyu3&dl=0
https://www.dropbox.com/scl/fi/k2n84ugx4cnxuio73wfxy/Shadow.mp4?rlkey=dy8p9ud9j0z5lmayifzzllfp7&dl=0
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EMAIL
DESIGN
Auberge
Resorts

2024

Email template redesign for hospitality brand
Auberge. This project consisted of a total refresh for
all marketing and transactional emails at the brand
and property level. The process involved multiple
rounds of deliverables as well as building out the
templates within their email CMS.

Auberge Resorts is an American multinational
hospitality group headquartered in Mill Valley,
California and Bethesda, Maryland. Founded in
1981 as Auberge du Soleil, the group currently
operates 27 hotels and resorts in the United States,
Mexico and Europe.

Tags — Graphic Design, Email Design, Email
Marketing

aubergeresorts.com
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©

Auberge du Soleil

HIOTELS & RESORTS VACATION HOMES DIME WELLMESS EXPERIENCES

Intro Header Here

Lorem ipsum dolor sit
amet, consectetur

adipiscing elit, sed do
eiusmod tempor
incididunt ut labore et
dolore magna aliqua.

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit, sed do
eiusmod tempor

incididunt ut labore et
dolore magna aligua. Quis
ipsum suspendisse ultrices
gravida. Risus commodo
viverra maecenas lacus vel

facilisis.

-~ e
[ CTA ON )
. A

ot s

[ CTA TWO

N -

Section One

Header Here

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit, sed do
eiusmod tempor
incididunt ut labore et

dolore magna aliqua.

Y

Auberge du Soleil

HOTELS & RESORTS VACATION HOMES D

INE WELLNESS EXPERIEMCES

Description

Header Here

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aliqua.

o
[ CTA HERE
N

% Auberge Resorts Collection

Follow Us:

T (e retirn ] et clefiaf ey gt o spinel an entire Je ot she

hotel’s Thistle spa.” The forest immersion, which takes guests 1o
Jorage for ingredients in the company of a chef, was rained our
during her stay—zxo thats also on the list. “And when I am not 30
exhausted, I'll wake up early to feed the chickens, poars and sheep at
the farm and carry fresh eggs io the chef for @ breakfast omeler.”

~ Laura Kim

{'% Auberge Resarts Collection

HOTELS LAESOATE MACATION WOMES e WELLKESS [T

E

Element 52

Dear #Firstname?

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Quis ipsum suspendisse ultrices gravida. Risus

commodo viverra maecenas lacus vel facilisis.

Reservation Information

Guest Name: Adults:

FIRST LAST g

Reservation Number: Children:

Arrival Date: Number of Nights:
wejea/ne 2

Departure Date: Nightly Rate:
REJERIRR g

Room Type Total



https://aubergeresorts.com/

EMAIL
DESIGN

The Standard
KDMSs

2019 - 2023

Selection of various email designs + templates
| created for brand wide promotions, marketing
efforts, paid ads, events, and announcements.

Tags — Art Direction, Graphic Design
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Need a little stimulation? Taste our

newest nootropic bevvies on the

Sweeties cocktail list. We're hitting

all the high notes in September.
Let's play.

What a view—the skyling's nice,
too. Decimo's back with a bang
and your favourite table's waiting.
New on the menu? The
Caribeneros taco.. just squeeze.

SCENE

STEALER

THE STANDARD x ZARA
has officially
debuted. . .and your
summer wardrobe will
never be the same.
Inspired hy our lively pool
scenes and endless
summer nights, the
pieces are effortlessly

chic, unapologeticall
flirty and tailor-made for
Iymlr leasure. Shop the

irst drop of head-to-toe

ensembles and
accessories for every
occasion this summer
has in store. And stay
tuned...more fetching

little numbers will drop in

the coming days.

Shop The
Collection

perky from point A to B and back again.

5
Soft & bij/

Facelt
ooy Wi

Supple -

Hydrate that sweet I’ face of yours with a
nourishing mask.

Scribble down those clever ideas and keen
observations in the London Notebook.

We know you're on the move again, and we love to see it! So make sure you're fully equipped
for your travels by taking a piece of us wherever you go. With oversized water bottles, face
masks, comfy sweats and more, The Standard Shop has everything you need to stay fresh and

Glug,
Glug,
Glug

Take this drinking vessel that fits an entire
bottle of wine wherever you go. Water
works, too.

Secure |
The Bagi==

Make sure everyone knows who you are
with the luggage tag that says it all.




CLICKTO NAVIGATE

SEC.1 BRANDING

SEC.2 ART DIRECTION

SEC.3 WEB DESIGN

SEC.4 MOTION GRAPHICS

SEC.5 EMAIL DESIGN

SEC.6 ILLUSTRATION
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LLUSTRATION




TLLUSTRA-
TION
MiSc.

20152020

Selection of various illustrated pieces | created,
ranging from event promotion to album cover art to
gallery installations.

Tags — lllustration, Graphic Design, Printmaking,
Etching
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| MR. MUTHAFUCKIN’ EXQUIRI
21 TRIPP JONES ECW SFECIALCORAUS PERFORMANCE

DJSETS BY: NOBLE - DJ DODRAS
usfli | PRESIDENTEVIL-VENUS Sz

[Clockwise from top-left: CENO Group Art Show Poster
(2017), Totem Album Art (2019), CENO Studios Poster
(2016), Badlands Etchings (2017), Show Me The Body
Album Cover (2018), Ceno Alley Party Poster (2016), CENO
Subway Poster (2017), PBR Presents Boymutha Poster
(2017)]




Art Director with a hands-on approach. Former Sr. Graphic Designer.

Tangible skills in Graphic Design, Web Design (UI/UX), Mation Graphics, Video Editing,
Typography, lllustration, and some Coding.

paulsonelias@gmail.com eliaspaulson.com 406.529.1866


mailto:paulsonelias%40gmail.com?subject=

